#PacteSociétal
#PlanDeFiliere

« 2 Livestock & Meat
1 Inter-Branch Organization

Une filiere engagée,
responsable et durable.

) ir?l:erbev
N

INTERPROFESSION
BETAIL & VIANDE




O |
Jinterbev
D 7 NS
INTERPROFESSION
B E TA I L & V I A N D F #PlanDeFiliere

REPRESENTING THE ENTIRE FRENCH
SUPPLY CHAIN

All links in the chain, from breeding to distribution




INTERBEV, representing the industry and its 506,760 employees

’ FARMING ’ MARKETING OF ANIMALS } PROCESSING (private companies and cooperatives) ’ MARKETING OF MEAT } CONSUMPTION
85,100 employees
5 64,300 FTE**
(Excluding restaurant owners)
28,710 employees
26,900 FTE* «*

.
/’ HYPERMARKETS
i AND SUPERMARKETS
Counter/self-service

CUTTING AND
PREPARATION PACKERS

5,400 employees
4,400 FTE**

CATERERS

(public or private)

BREEDERS

381,300 employees

286,800 FTE** N

Bovine, ovine,

equine and caprine MEAT WHOLESALERS
farms (milk + meat) FARMERS' (wholesale butchers)

3,350 employees
3,150 FTE** TRADITIONAL BUTCHER'S

2,900 employees STORES AND TRIPE

2,600 FTE**

AND OFFAL STORES
(artisans) *Number of employees
**FTE - Full-time equivalent

* The 2015 GIS Elevages Demain study, on employment generated by
livestock farming, has provided a database to determine the number 3
P of jobs in all the links in the livestock and meat production chain.
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INTERBEV, 22 national organizations
grouped into 4 colleges

Production

FNB, FNO, FNC, FNEC,

Confédération
Paysanne,
Coordination Rurale

Slaughterhouse,

Marketing Wholesale,
Processing
FFCB, FMBYV, FNENC, FNEAP, Culture Viande,
ELVEA, La Coopération Agricole, CFBCT, COOBOF, CNTF,
SDVF, Section des Associations La Coopération Agricole

d’Eleveurs Ovins

CFBCT, CNTF, FCA, FCD,
FBHF, Restau’Co
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INTERBEYV,
our key national and regional missions

SPECIFICATIONS .

interbev
el L

"~

INTERPROFESSIONAL

.
ﬁnterbev
gF iinrieresion



#PacteSociétal
#PlanDeFiliere

] in\terbev
N

INTERPROFESSION
BETAIL & VIANDE

Une filiere engagée, B
responsable et durable. =

The global strategy of an engaged, socially-responsible, and sustainable industry



INTERBEV:
A CSR approach

A collective approach to social
responsibility in the livestock and
meat industry, pioneered by

INTERBEV

Aim: Contribute a global
response to the expectations of
society and industry players in
terms of good production and
consumption practices,

with supporting evidence and
guarantees

Approach regulated by the
internationally recognized

AFNOR ISO 26000 social
responsibility standard

15t agri-food organization to
receive the AFNOR label
attesting to a confirmed
commitment to CSR
(level 3 out of 4 in 2018,
confirmed in 2021)
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Open to dialogue

SUPPLIERS
(intellectual services, service providers,
supplies, exporting countries)

SECTOR EMPLOYEES

LIVESTOCK AND
MEAT INDUSTRY:
NATIONAL ORGANIZATIONS
AND MEMBERS
(breeding, marketing, slaughtering, cutting,
processing, distribution and catering)

Collectively

.
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4 social responsibility pillars with
and

 Action to preserve the environment

ﬂ'{ﬁ * Action for animal well-being, protection,
L and health

* Action for fair remuneration of industry players
and for job attraction

* Action for high-quality, sensible, and
sustainable nutrition

Find out more
about the

SUSTAINABILITY REPORT

ock
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https://www.interbev.fr/wp-content/uploads/2021/01/rapport-rso-english-v2021-planches-1.pdf
https://www.interbev.fr/wp-content/uploads/2021/01/rapport-rso-english-v2021-planches-1.pdf
https://www.interbev.fr/wp-content/uploads/2021/01/rapport-rso-english-v2021-planches-1.pdf

Action for fair remuneration of industry players
and job attraction

* Ensure fair remuneration for people * Promote the value of this work and

working in the industry attract new generations

Objective: 2=twice the minimum wage
in income per beef farmer by 2025

=> Encourage use of contracts

with collectively-defined production
cost indicators

The
interbev-business.fr
web app

P
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Action for high-quality, sensible, and sustainable
nutrition

- Promote responsible sourcing of * Encourage balanced and reasonable
high_quality meat meat Consumptlon
Objective:a
4 0 % Portion GUIDELINE
“Label Rouge” beef supply ST In nutrition, A WINNING TRIO =
(French QA label) B o ok reabishe meat + vegetables + starchy foods
Objective : ZisZ;::rylflu;:lf\ELx l\i:idE;s o '
x2
AB certified bovine,
AGRICULTURE ovine and veal meat -
BIOCLOGIQUE s S
Objective :

80 %

French meat in the catering
industry by 2028
(48% in 2017)'

“Ou va le boeuf” study
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FOREIGN TRADE

To promote exports of French beef
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Foreign trade: promoting French beef
for export

*Promote French cattle and beef on the foreign markets targeted by the
Foreign Trade Commission (traditional and new markets)

* Allow federations/companies to benefit from the organization’s
collective expertise and resources

*Represent the industry in the bodies promoting French agri-food
products set up by the Ministry of Agriculture and its partners

.
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Export communication: the French beef 4
industry in Europe and other countries

Germany
v
Greece ‘
, Y Japan
Spain fral e N4
.,—:T\{“ /
’ )\ 2 I T s
Algeria QLS

‘,tﬂ
" - J\‘

* 382 800 tonnes CWE exported in 2023
* 1.47m live cattle exported in 2023

>
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Francl, Bovine Breests

c‘ RS o e ;‘aleueduNord 3
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French Bovine Breeds

Vosgienne .
¥

Simmental Frangaise

* 59 bovine breeds
* Average of 60 cattle on French farms

* French specificity : very diverse
purebred breeding according to terroirs,
structured around breeding
organizations
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What kind of live cattle does France exports ?

Live cattle exported in 2022 (categories)

Live cattle exported in 2022 (countries)

Other third

Algeria; 7%  countries; 1%
Calfs

24%

Other EU
countries; 3%

For

reproduction Spain; 29%
4%
For fattening
For slaughter

69%
3%

Italy; 60%
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Where does the

breeding cattle go ?

* France exported 65 783
breeding cattle in 2022.

 First client of french breeding
cattle in 2022 was : Algeria
(44,6%), Spain (22%) and ltaly
(19%).

* Place of third countries :
- 48% on number, 58% on value
—> Maintain price for export

—> Competition exists (Spain,
etc.)

35000

30000

25000

20000

15000

10000

5000

Destinations of breeding cattle 2020-2022

31984

29368

23127

18954
16601
3142

14498
12611
11889
3092 2601
1248 1047
— [ — [

2020 2021 2022

M Algeria M Spain Mltaly B Morocco M Belgium
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Cheptel frangais

(Chiffres 2022 - Sources : GEB - Institut de |'Elevage d'aprés SPIE - BDNI, Eurostat et USDA)

0,34 million «ceeevvenninnnnens,
de beeufs et taureaux

1.73 million

de génisses laitieres ="

(renouvellement)

2,25 millions de

génisses allaitantes

(renouvellement &
boucherie)

3,44 millions =
de vaches laitieres

16,9 MILLIONS

DE TETES

4,88 millions
---= de bovins males
et femelles de moins
d'1 an

..... 3,54 millions
de vaches allaitantes

++++++++++

CheptEI bOViI‘I européen Et frangais en 2022 (en millions de tétes)
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Filiere bovine frangaise

(Chiffres 2022 - Sources : GEB - Institut de I'Elevage d'aprés SPIE - BDNI)

129 600 ELEVAGES

détenteurs d’au moins une vache
(-3,4 % vs 2021 )

*E

AR R R R R R R L T

52 200 ELEVAGES /4 300 ELEVAGES
possédant plus de possédant plus de
5 vaches laitieres 5 vaches allaitantes

(-4,0 % vs 2021) (-3,1 % vs 2021)

dont 52 700 ELEVAGES

de plus de 20 vaches allaitantes
(-3,3 % vs 2021)




Répartition géographique
des vaches en France

(Chiffres 2022 Sources : GEB - Institut de |'Elevage

d'aprés SPIE - BDNI) 134 300

303 300

60 vaches en moyenne
245 300 dans les élevages
319 900 allaitants francais*

*de plus de 20 vaches

576 300
200 200

707 200
97 000

LS
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343 000

257 100

502 600 463 600

lle-de-France

176 300

55 800 = =800
A’ﬂ 439 100 : 4500
‘.- 615 000
780 000 ® e §
145 600 . 6 500

e, 18 100

Vaches allaitantes
100 | ®

Vaches laitieres @

464 300
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Organic farming in French meat
industry

Une filiere engagée,
responsable et durable.
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CERTIFIE

Organic farming in Figures
(2022 — source Agence Bio)

AGRICULTURE

BIOLOGIQUE

A national market of 12 billions euros

* m O

7

2876052 ha 10,7 % 60483 14,0 %
Surfaces bio en 2022 Part des surfaces bio dans la Fermes engagées en bio en 2022 Part des fermes francaises
surface agricole francaise engagees en bio
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CERTIFIE

Organic farming in Figures
Suckling cows

AGRICULTURE
BIOLOGIQUE

231475 232074 .
214307 221974 6 730 breeders of organic cows

in 2022 (+5% vs 2021)

206629

220000 - 190597

180000 -
160000 -
140000 4 q10579 118914
120000 A

100000 -
80000 -
60000
40000

146 429 A total number of 232 074 cows

in 2022 (-1% vs 2021)

2013 2014 2015 2016 20017 2018 2019 2020 2021 2022

(2022- source Agence Bio)
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2022: high decrease of cattle slaughtered
with -9,6% (-15% GBL, -6% GBV)

Evolution des tonnages biologigues abattus en TEC et du cheptel bovins bio * Des volumes en baisse
pour la lere fois

40 000 400 000

35000 30000 e Proche du niveau de
30 000 300 000 2019

25 000 250 000

20 000 200 000

e Tendance 2023:-20%

15 000 150 000

10 000 ﬁ W ﬁ ﬁ 100 000

‘EEEE N

., = m u N 0
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
mmm Bovins viandes abattus (TEC) mmmm Bovins laitiers abattus (TEC) =8==Cheptel bovin (Agence Bio)
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Some numbers of organic cattle

Organic milk cattle (40% of volumes)

11 150 Tonnes slaughtered in 2022 (-15% vs 2021)
Means 36 296 organic cattle

5 256 breeders

19 234 Tonnes slaughtered in 2022 (-6% vs 2021)
Means 51 977 organic cattle

6 599 breeders

sssssssssssssss
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2022: high decreased of sales in supermarkets (-
20%), Butchers (-30%), specialized shops (-26%)

En TEC
35 000

30 000

25 000

20 000

15 000

10 000

5 000

0

Evolution des principaux débouchés de la viande bovine biologique

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

m Stocks, déclassement,
réafectations

m Vente directe
RHD

m Magasins specialisés

m Boucherie

mGMS
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The organic sector in general experienced a historic decline in 2022

The organic meat sector is part of this trend. 2 years of decline in consumption (in volumes: -22% in
2022,-21% in 2023, source Nielsen)

A situation that is still very complicated at the start of 2024; for some a “declining stability”
Less valuation in organic, the animals go into the conventional circuit

At the production level, monitoring of producer commitments (Agence Bio figures).

Tendencies :
dairy cattle breeding: -4%, meat cattle: -1.7%
Decrease mainly due to the cessation of conversions (complete stop)

sssssssssssssss
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Ambition Bio 2027 Program = A national plan giving the strategic orientations of the
sector and objectives to be achieved by 2027, led by Ministry of Agriculture

The Ambition Bio 2027 program defines an operational roadmap of 27 priority actions
broken down into measures that revolve around 3 axes :

- Axis 1 “stimulate demand for organic products and strengthen consumer
confidence”

- Axis 2 “consolidate and develop resilient organic sectors anchored in the territories”

- Axis 3 “supporting operators in facing the societal and environmental challenges of
today and tomorrow”
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A project initiated in 2020...
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Venezia, 8 and 9 of january 2020, Veneto Regional Council Headquarters

To propose the organisation of a collaboration of the
Interprofessions at European level;

Propose to work on a common document for the Post 2020

... and made concrete in October 2023: obtention of the Belgian royal

recognition decree of the AISBL



Joining forces to talk to the European Commission...

INCREASE REBALANCE
COMPETITIVENESS | POWER IN FOOD CHAIN

ENSURE CLIMATE CHANGE
FAIR INCOME \ []_l ACTION
inter % ENVIRONMENTAL
O Capri ! CARE
PROTECT J ._ PRESERVE
FOOD & HEALTH LANDSCAPES

QAL & BIODIVERSITY
SUPPORT
RUR:ILB:F?E:; GENERATIONAL
RENEWAL

. and highlight our

productions sustainability



An association that represents all the links in the beef, sheep and goat sectors

Complementary to Copa-Cogeca and UECBV, more specific and representing
the entire sector

copa*cogeca

european farmers european agri-conperatives




Next steps

Bringing together the countries concerned... ...to exchange ideas for joint projects

Defending the place of meat in Europe
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Sustainable
European Livestock
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Une filiere engagée,
responsable et durable.

rollow us at: * o THANK YOU FOR LISTENING
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www.interbev.fr
www.la-viande.fr
www.nhaturellement-flexitariens.fr
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